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Scion vice-president Jack Hollis 
said the company would judge public 
reaction before deciding whether to 
bring the iQ to the US.

“Scion’s iQ concept turns traditional 
auto design upside down,” said Mr 
Hollis after the New York show 
reveal. 

“Traditionally small vehicles have 
been thought of as being basic, but 
the iQ concept is just the opposite 
with its innovative features and iconic 
urban design.

“We believe it fits in well within the 
Scion brand. Our young, trendsetting 
buyers are creative and innovative 
forward thinkers, and we think they 
will appreciate what iQ has to offer.

“As more and more urban centres 
are revitalised with a new sense of 
purpose, energy, and creativity, young 
people are moving in from the suburbs 
to embrace new urbanism and are 
looking for a car that suits their needs 
and delivers high emotional value.

“We believe the Scion iQ micro-
subcompact concept is the future 
of transportation. If it should join 
our future line-up, I think it could 
reach iconic status like our xB. Its 
styling will attract attention and, if 
it’s a Scion, you know it’ll be easy to 
personalise.”

Toyota revealed the basic three-
door iQ as a concept at the 2007 
Frankfurt motor show before 
introducing the tiny urban runabout 
in final production form at the Paris 
motor show in October 2008.

The New York show car wears 
bodywork produced by corporate 
car customising company Five Axis, 
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luxury, at your fingertips....

We offer a FREE service displaying the most popular luxury makes & models  
through a select group of authorised prestige car dealers Australia wide.

Make an informed decision, with access to current pricing, optional extras, 
Government charges, technical specifications, detailed features, finance,  

insurance & industry leading editorials on a range of luxury cars.

experience a unique new car buying service

Scion of the times: The iQ citycar is 
on the wish lists of Toyota executives 
in both the US and Australia.

which is located in a 2000 
square-metre factory near 
Scion head office in Huntington 
Beach, California, and has done 
a range of concept cars for the 
Toyota/Lexus/Scion group, 
including the ground-up Celica-
like FT-HS hybrid that came to 
Australia for the 2008 Melbourne 
International Motor Show.

Scion will give the iQ Concept 
more exposure to the general 
public by displaying it at other 
car shows around the country 
before a decision is made 
regarding the US market at the 
end of this year.

Of course, if the iQ does make 
it to America, it will naturally 
come with the regular bodywork 
styling, which has been widely 
praised and last year earned 
it Car of the Year honours in 
Japan.

The angular bodykit includes 
a deep front air dam that 
emphasises the iQ’s wheel-at-

each-corner stance, a custom 
lower grille, narrow upper 
opening, deep side skirts and, of 
course, those wild flares that are 
filled out with nickel-finished 
18-inch wheels and wide tyres.

As well as the spoiler that 
extends from the roof, a diffuser 
that is designed to accentuate 
the iQ’s trapezoidal rear shape 
incorporates a single centre 
exhaust.

The iridescent interior features 
plenty of youth-oriented audio/
visual entertainment options 
controlled via a retractable ten-
inch LCD screen that includes 
the navigation system while 
the centre cluster features three 
illuminated knobs that control 
the heating and ventilation.

Although the rear seat is barely 
a place for humans, there is no 
shortage of protection inside 
the iQ with no fewer than nine 
airbags, including the world’s first 
rear window curtain airbag.




